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Customer Data Collection Simplified!

V Email Lists

V Birthday Clubs

V Guest Surveys

V Twitter Opt -in AR
V Loyalty & Rewards Programs lll=:=llli
V' Email Marketing :::...::::
V Mobile Marketing QD S G,
V Social Media Marketing
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Customer Relationship Management

Customer is the most valuable asset for any business. You see them come and go
every day at your business. It costs 5 times as much money to find a new customer
than it does to get a current customer to come back and do business with you.

Are you keeping track of the customers visiting your business?

How do you communicate with the customer after they leave your store
front?

What are you doing to understand if a customer is leaving satisfied or not?
What is the motivation for the customer to visit your business when there
are so many options?

How do you entice them to come back?

Are you rewarding your loyal customers?
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Customer Relationship Management

Targeted Direct Marketing enables your business to directly communicate with your
customer base using electronic or print medium.

Email Marketing

Mobile Marketing

Social Media Marketing (Twitter, Facebook, Blogs etc)

Direct Mail Marketing

Guest Satisfaction Surveys, Polls

Customer Loyalty and Rewards Programs

< <K<K <K<K

Customer data is core ingredient of direct marketing. So, collection of customer
opt-in data becomes essential for a business to be successful in direct marketing.
Similarly, collecting customer feedback systematically is essential for
understanding guest satisfaction and for improving customer service.
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Customer Data Collection Challenges

Some of the challenges of customer data collection for physical store-front businesses are:

U In-store Customers: Majority of the customers for brick and mortar businesses are at their store-front rather than online,
so having online only customer input collection would not work.

U Low Response Rates: Customers these days are too sensitive to leave their personal information on a piece of paper.
Customers are too busy to remember go online to enroll in the email lists or take surveys after they leave the store.

U Customer Data Lacks Quality: Hand written enroliment cards and comment cards are hard to read and decipher and
often incomplete or invalid.

U Requires Manual Data Entry: Paper signup sheets and comment cards would require manual data entry into the
computer system before it can be used in marketing campaigns and analysis.

U Rigid and Lengthy Process: Staff needs to collect, organize and store in-store enroliments safely. If third party
handles the marketing, then business would need to mail these collected sheets weekly or monthly to offsite for data entry.

U Delay in welcoming new customer: From the time customer opts in to your permission email list to the time they get

their first email from your business could be anywhere 2 week to 2 months, if and only if it survives the whole process intact.
U Lack of Confidentiality: The handwritten comment or e-club enroliment card goes through so many hands before it HERE
ever makes it into your customer database or the management. There is every possibility of data filtering, data theft or sale, N
especially when multiple third parties are involved. P i
U Disjoint Solutions: Independent and disjoint one off marketing solutions for Email Marketing (Paper Email Opt-in Cards, -~
Online Website), Guest Surveys (Phone Surveys, Comment Cards), Online Websites for Twitter, Cell Phone Opt-in for ﬁ
Mobile Marketing etc that share little or no customer data and fail to give a complete 360 view of the customer.
U Complexity: The steps, procedures and processes for each marketing channel (print, email, mobile or social media) is
different, and involves lot of work, people, systems and vendors. @

U Total Cost: The cost of the whole process when you consider the steps involved, the opt-in rates, the data quality, effort
your business has to put in, etc is very expensive for the business.
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Sterizon Solution: Sterizon wiZit
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http://localhost/wihome/wizitvideo.php?a=1&p=SIGNUP
http://localhost/wihome/wizitvideo.php?a=1&p=SURVEY

How it works

Offer SterizonwiZit device Customer inputs opin, Customer input saved in Directly Market to your
to your in-store customers feedback into the device your account/database customer base
Restaurant, Bar, Nightclub Email Database Email Marketing Grow (;ustomer Loyalty, N
) - Retention & Brand Recognition
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Survey Analysis Improve Customer Service

SMS Marketing
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Increase Sales & Profits

Twitter Marketing
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Features & Benefits

V The Handheld: Stylish flip open design with LCD Color Screen, Backlight, QWERTY keyboard, Rechargeable
Battery. Weighs less than 6 ounces and measures approximately 3.5" L x 2.5" W x 1.0" H.

V In-store, In-person Electronic Data Collection: Collect your customer data and feedback electronically in-store,
in-person at the point of experience using Sterizon wiZit handheld.

V Mountable: Setup a mini-kiosk in-store with the V Portable: Let your staff walk around and collect
wiZit device in a mountable holder with proper customer opt-in or feedback using the wiZit
display around it, and let customers walk up to it and handheld.

fill in their information or feedback.
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Features & Benefits

V Go Green, Go Paperless: Say good bye to paper

: V  Welcoming new customer: Customer email opt-
sign up sheets and comment cards.

in information is instantly saved into your Email
List, and if welcome auto responder email is
setup, customer will receive welcome email within
a minute of enrolling in your email list.

v No'Manu.aI.Data Entry: Let the customer key-m V Zero Footprint Deployment: Requires NO POS
their opt-in information and feedback directly into

the handheld. integration, NO changes to your processes and

procedures, NO fixtures or changes to your business
d \ & \‘\\ &

location. Wi-Fi/Internet is the only requirement.
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Features & Benefits

V Unified Customer Interaction: Customer interaction with your business is presented in a unified way
irrespective of who your marketing provider is and the different marketing channels you are using.

V Customizable Interface: Handheld can be customized with custom business logos, title, content, fields,
surveys, etc . All customizations install automatically and require no manual intervention.

Please join our Birthday Club, As a member, you '

“Email: jake@sterizon.com

- 7 will receive special of fers, newsletters and P <
E Zdr & gl/l[/— discounts! First Name: jakell

Last Name:

We promise to not gell, rent or distribute your

m information. Your information 1s kept secure and rm,'_ﬁ  Cancel ;
confidential. By providing your email address you i TS
are opting-in to receive email from us and you may Keyboard Help:
ask to stop receiving emails from us at any time. ALT Key: Left Bottom Corner of Keypad
Continue Cancel » PERIOD(.}: Right Bottom Corner of Keypad
Up/Down Arrow Keys: Navigation

ALT+F: @ ALT+N: underscore, ALT+L: hyphen
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Features & Benefits

V  Web Portal Account Access: Access your account online 24x7 using Sterizon Web Portal. Get unified view of
all your business locations, marketing data, survey data at the click of bottom from anywhere in the world.

V' Built-in Multi-Unit Business Support: Sterizon system has built-in support for multi-unit chains and franchises
to properly categorize collected information based on business location. Corporate users and business owners
can view the performance of all locations in an integrated view in Sterizon Web Portal.

e e e— John Johnston
My Account 5&D Restaurant Chain
This is your account control panel. You can view or update all account related information here. } i
= Zﬁ:' All Location(s)
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John Johnston
5&D0 Restaurant Chain
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Ol Demo Bar & Grill, Suwanee, GA 30

Dema Restaurant Survey - Results.
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